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A A Introduction to Cultural Studies Ml 331k
KAEXAESE History of Popular Culture w212 ]1F
ABHEEHES Cultural Geography wl 2] 2]1F
etk Tourist Culture wl2|2|1F [ﬁiﬁﬁiﬁf?%é
=28k History of Taiwan Culture w222k
Y e Sociology of Consumption #®l 22 |2k
AR N EE Cultural Anthropology #2122k
ENiDdr e Animation Industry and Culture #w 2] 2|2k
BT S Art and Society w212 |2k
B HAL Sound and Culture #w 2] 2|2k
H 22 7E 5T Everyday Life Studies #w 2] 2|2k
PR RIS Al Gender and Culture #1222k
Ze R B Y Spatial Experience and Narrative #1222k
I S B2 AL Urban Cultures B 2] 2)|2F
¥rasr b Fans Culture #w|N 2] 2]2F
B R Body Senses B 2| 2]2F
SRR LELH i Globalization and Local Development w122 |2F
HEAE Visual Culture B 2] 2]2F
ARTTEN Cultural Activism #1223k
B Design Culture # | 21] 2|3k
S EHIEIE Documentary and Creativity #2112 |3k
S R B ] gllglr:lrj]:i;Heritages Design Studies and s | 3 3|3
i b Digital Culture #®| 2] 2|3k
Ze AR g ST Social Analysis of Space Bl 223k
I T B B s Urban and Planning History #®l1 2| 2|3F
pEREE Cross-border Practicum Bl 2] 2 |3F
AR T B & E Culture Creative City and Community Design| 3 | 3 [ 3 | 3
R #ii] & Craft and Society #®|1 2| 2|3F
L =Els Material Culture #2112 |3F
R ET L b Contemporary Art and Culture Bl 2] 2 |3F
RHE ST ERFSE Techno Culture B 2| 2|41
AR i i Contemporary Social and Cultural Theories | 3% | 2 | 2 | 4.k
A2y B Subcultural Space B 2| 2|41
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& B 7e B L BUE Differential Space and Cultural Politics #2212 |4F
AR Contemporary Cultural Problem #® 2|2 |4F
5 ey (L R gﬂ?tijfeognioﬂt]i?r?:srary Avrchitectural e | 2 2 | ap
A ~ RS Media Studies w22 ]4TF
ABEHE Cultural Governmentality B 2] 2]4F
AL EHiE Cultural Criticism and Writing w22 ]4TF
AT T e Cultural Technology and Social Design B 2] 24T
I RT3 L& 2eRy  |Fashion and Consumption Space B | 2| 2|47
S EHFEAEHARY (RBIEA 5 L BAFH208 L)
GRS, Economics Wil 3131k
B Management w313 |1k
4RETEL Statistic w313 11F
THYEs Marketing #w [ 3] 3]1F
SABECRRER Cultural Industries Economics Bl 2|22k
ANTEFER Human Resource Management #1332k
R & Technology Management #® | 3] 3|2k
G T BT Marketing Research #®l 212 |2k
EEEH Operations Management #® | 3] 3|2F
BTG e-Business and e-Commerce B 2] 2)|2F
AT & Finance Management #1313 |2F
HEETE Consumer Behavior #®|l 212 |2F
SR Leadership Bl 212 |2F
(& e 2R
S bR Festivals and Cultural Events Management | & | 2 | 2 | 3.F [[Ezenzsmmesy
2]
Al LA 2 I'sﬂn;;t;g;erzgz;shlp and Innovation | 2 2 | 3
BT Project Management w2 2|3k
g Social Enterprise #1212 |3k
L ek o Brand management # 21| 2|3k
RS EEIRSE T A Business Management Research Method # 21| 2|3k
EREEE Performance Evaluation # 21| 2|3k
EREETE ESE Live Program Planning and Execution #2112 |3k
Mg E T Strategic Management #® [ 3] 3]|3F
NFERE A Public Relations #2112 |3F
EfR 2T International Business Management #®N 2] 2|3F
(RG] Business Internship #2112 |3F
R OTTEY Integrated Marketing Communication #® 2] 2 |3F
JEEF4H 4 E TR Nonprofit organization #®|1 2|12 |3F
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Management Theory and Practice in Self- R
\kkﬁ BE
Sk S media Industry 2|2 2 |31
IR ETE Service Management #2241
BESEST Industry Analysis #®|l 2] 2|4k
RIS TN Strategic Marketing #2241
e (e av i Business Case Study #® 2|2 |4F
5 o N g Business Model Analysis in Cultural and R
=z H =]
RIS AR AR Creative Industry |2 2 | AL
ST Al S S 45 A R IS;;&;tsglc Thinking in Cultural and Creative g | 2 2 | ap
y
P Cultural Creative Park Planning and R e
py=cy B PN JEe AN CEE A=
X'ftﬁj %E K= =53 EE Management Practice é 2 2 4T [Dj(ﬁﬁ%%%*i]
ERGIEP e
YRS E TR B Museum Management and Practice B 2| 2|47 | [(mueassEmEes
212
ST S A A B I(D:ultu_ral Industries Management Theory and | 2 2 | 4
ractice
- Competition Analysis in Cultural and s
hvav ARy =] El
SRS R T Creative Industry B2 2 |41
C AR ER SR (38 A - A BARE20E L)
B E EH IR Creative Thinking and Performance Wl 3] 3|1k
Bl Technical Graphics w33 |1k
Sl g e Design Psychology Wl 2] 2|1k
BN B R Digital Photography and Image Processing # 3] 3]|1F
(e I A B User Experience Design 2| 2 | 1T |1asese e
Hp s B i va R Al{E Basic Aesthetic and Painting Creation #w 3] 3|1F
N JEEWAN L=
Bl s s Introduction to Creative Design #1332k O P )
Rt A E2AE )
AR P s Computer-Aided Graphic Design B | 3| 3 | 2k | (ARG AR
=G 72
P RS B T PR R Modern Media and Digital Convergence B 2| 2|26 | mueaasmes
AR
BRI RS s Computer-Aided 3D Design # | 3| 3|21 |[AIFREAALET]
BBl (FEETEE Video Creation and Editing #®N 2] 2|2F
. Content Interpretation and Representation by | ...
STALP A RS oesign P Y| 2|2 |2F
(& XTI EERE)
NA R RELIE TS Content Curatorial Theory and Practice B2 [ 2|27 [[menssmes
AR
Bl A4ErEZENT 9T Study of Creative Lifestyle # | 3 | 3| 3k |[AIFREALERT]
(R Z Rt A E2AE]
S Y B A S Multimedia and Web Design B | 3| 3 |3k | mueismEas
2]
——
B EZEELBEL Pragmatic Creative Industry Planning #2112 |3F [#%ngz;(%%ﬁ
SE
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FEEEE Internship wl 2] 2]|3F
BIE R A B2 AE]
b EE%E Interactive Design B3| 3| 3T [ (mepammesy
2]
L SSEWAN SR )
Rl TR Cultural & Creative Product Development gl 2] 2|3F (B R
(Bl AA B4
(& XTI ERAE)
BorEBEEAE Performing Arts Planning B 2| 2 |4k [(meEnaaEEs
2]
(B3 FTE I EAE]
R B R E Exhibition Planning and Display Design p 3 2 | 4T [BlEfs A 2]
[BCENBREE )
2HE]
s kiR (RB6F L)
BB T (EDy Graduation Project Workshop Ml 213]3F EE%%BI?J};%EW%EE
= gEEI
HEHE] Graduation Special Topic | Wl 2] 4|4k RS
(R TFY)
= gEEI
HEEEI Graduation Special Topic Il Wl 2| 4]4F mEER
[SEZE T
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