|k PR A A

e
g £

BRI ERMABE A REPHEAE »

B TR A R L4 12215

22?)%;;‘ 05i%370988$§3551
B2 7% 05-5370989
L2 X IREREEAMAKTAE
Fep Y FEARIIE22 13P
2 FE R CARTF 5101101010950
;f» ;i::];'ﬁil‘ R A F AN
3 iR (REE R ¢ dcfevE2 . DOC)
Lg o RE A RRE @R LB 20120 © AR B R AR R
| ﬁﬁﬁ%igjﬁﬁm%m’ PR 22 e Ap B AR B
AR i AR
3 - R R TIRAEF R RARBEES CALAEF R
+ EGE S AR BRI AIRTZ B e F i 0 £ ﬁr;?—]?k] ‘h e
‘ {éﬁ-ﬂz gkb FAt s BAER A FTZ /T%;,, °
= o AERTAI01ED Y 2P By T2012% AR SR AIATRE
ﬁpﬁgJ’aﬁ%&%W%ﬁ(%)i’ﬁ‘P%iﬁE$
CERES RS §:3 X
= R AR HcfRAcde 10127 10p 247 9p (IR LG
‘ )
" B AR AR MU L o BB AR F v AT 3 %4  http://mai
1 1. twu. edu. tw/~dvcd/4F & =+ o
I SR E R g 2 icfp R ¢ o Aot i e
A OFEAERK
BlA D ARRE BERT A

HNWAE: ¥, f',z'ﬁ?f.'“ I v“ﬁungqe,_“ﬂ“";f%&g[i A
5{:{34}-5? /0214 < L? TAE

' 0911 =
:mm-,kmmmmmmnnmmm
m & é f$ &3

1010010978
1T ¢ (A RAT)




A

+

F2012 xAuf] & Jst 413 AREHH R WML

C EBEECANAUHSFRARARGAE XA ZTALER R B LA TR M
2 ER IR REFEN LS8 ¢ 2 0ms TR AHZBERER -

CEMEL  ERHARAE BER

vOARMEL  ERARAE RBAERHA

MR BRHARAL AR A - FHARERA (2HFHRIA) RFEAR
HAECARERRAMTAT S  AEMETS  IRTEAYEER -

COEPHENE  BHHARAZERARE FREBRRCHRE (YE) (640 EHREIANTER LM
#1221 3%)

X SRR RE 101455528 (Z8=)08:00-17:80

C BMYR

L FRE SR NI R KB AR RS RPBRG ¥ -

2RXOBMBE : HEARCEAR > FRFRoNE  HETHoBEL -

BTN LA OMBBREE  BFEECRBXFI R WXE(FH ISBN £5) -

“SheB SR ERRE AN A (AF) HE R AR T RAR B iR
BETHEABRBWETHAME  BRIHEGH 800 AR 2R XEIFARIEYER £
Rew5A28 K0 ZHRENAHTELN -

HERER  LEHES > UERT C XIEEE - LA EEAE AR ERSFHE XA
¥o 225w B4 - A X EHRE - IBERE - oy R £ 3 - B a T -
TALAGEN B ERETRLERMAAR L BN E XA HAERR -

 MARWL

Lt - FAue AR 10l £2510 0824 49 B ok(BAN) » 34101 + 4
R0 BRNFHEER -
298 BARRRBE MM A (A7) 66 ARERRBRI RAE -
3. %M HeB 00 AL (SRXFIFARBXE)  HER "HHRER - BREMAHLEN

TERABRAERE ARG A LREARBR/ELEX - ARHREHF -

4, B0

(DERFALHR/BEL (AL ) BUIRERAZAZGREFHGERE) 1 &
B TEpa BB & #REF © 640 THBEI AT EREMSHHE 1221 5% - BERAHKARAER
HI AWOEFEY 20 T2012 LA Z A A M B R SETH & FTH) - BEEE
(05)5370988 #& 3551 3% 3552 « & & : (05)5370989 c E-mail: dvcd@twu.edu. tw - B&& A :
REREBRGN HFFL I -

(I HRBABXHFRE M > AP X Word2003. 0 A LI AR E - Fafgals  wF hariEd
1t o

BB AEME - FE5E L - MG RMEH - HE - RN - AXRL2EIRE  #RX
WM — ek TT R BEESER

DEHTARBEXHX  SEREMT - EXRHE FHME s IRFEELRAE -

1




MR  WEURRBBPXEZGESHK -
BEEHXOLER &R HROENAR 86 AL RBEEEEanl  Fhertn -
(B)#¥sm M B LB HH ALRERE T A5 (http://mail. twa. edu. tw/~dved/)
S RAFA AL ERNWXHEAKRE BRERBFE N HETEFE FEIARAGAREE
XALE! & B A A8 AR B R -
6. XM WU — B IR AR (P 3 [SBN A BUaRER) - RSER B XAAT -
T RXRERX -

(4 A&k - A4(29. Tem x 21 Ocm) » 8¢ 1K EH -

()% 0R1% © 24cm x 16cm (L3R 3. 0cm» TR 2. Tem 243K 8 2.5cm) » R AAH -

(3)7a8 ' wHAR 6P F (Hvim) £ XA Time New Roman 14P £ (Aedr)

(DFeFa b PXHheAR 2P % > 3 x Times New Roman 12P % ; d 8 L4EH » HKH
AR T ARE R LA K KRR R B RS By B A CRAEAT
PiEeg -

(5)MRAS BAx : smA M 8P % <

)W P22 BAK AR 2P E AR I0PE AXHBE2EAKRAER
Times New Roman 12P % » W3 A Times New Roman 10P % -

(DMsH - XM B9 10P F » 3 xXM4+H Times New Roman 10P ¥ -

(824 wBAR 2P F - 4o "4HE - "HAEHMR T XBEH T EEH, ¥

(DxFRX: PXF@AR 0P F > 323 A Time New Roman 10P £ » AX X &8BITF @ HE
B E 2 BRMARFEIRIR 2 FHEITF -

(10)M M FEETFTARM (MFERBAZ PR EN )

(F)[—~==...] #Al-(12pm %)
[2-1+2-2+2-3 ...] HAE2-(10pAMmE)
[2-1.1~2-1.2~2-1.3 ...] Z#3o(10p FMmE)
[(1~2~3...] A 4-(10p Fan k)
[~ (@)~3)...] BALE-(10pFwE)
(H#)[I~II~T11T1...] #FM1-(12pme E)
[2-1-2-2~2-3...] A2 (10p FmE)
[2-1.1+2-1.2+2-1.3 ...] #AM3(10p AmE)
[1~2+3...] A4 (10p Rin®)

[(~@2)~@)...] BALS-(10pFmE)
(IDAA  FHHHAAXPLZBENE  BEFEHNEERAIZIRG X (24x16 24 ) =
] s (X ERECEH HETHEMBZEPMEEKE)
(12)47M3E @ B AT48 » BATHR 4P X FrrdgzseB o L 3 D3 2) ... ...
Bz -
(IDES BEE—ATXNEHEE > XM 0.5cm P HFRDHRFMM—F7 -
(14) % Bk ¢ $ieerTaedadss ( [1]-[2]-[3] ...) Bik#4EH - s BE - F4 %
H3E oS - BB MARAM - B A4S BT A AR R -

b



FAE— (2012 XAGA] & St A1 3 B R F M H ) WXRMME &

(#& RHE)

X

®x

S B4 B B A B OB

Fx
X
Fx
R
X
R
X
R

Bk

Wias Bk ° 4

BTREA

O /@& O A%

AAREBAGXZBERARREAL BRI APITER -
KX NEHFHREAAFEEZITR  FARIREAA TR RE -

AR LEE:




WX R @k K,

M=

Times New Romen Bold 18P

L1 AP
Tines New Ronaw 129

' §216P

4 REAP

2 i
£ & 140xm

; .Hwi----- TTTTTTTTTTTTTTRTTTTTT 3
) ¥ Eanihbiby Y m
B m { : i
s o . o i H s
il e el { : POE
e fin~flas| b ow g : PR
Hotwlines|la]t ® DB I !
BEL T IR (S . :
b i |1 e = : !
e B |IH] o : :
: 2l | . “
: i o gt 1
; ' &, o i
; L & S i
e HE I S
|2

@ E R

Ad#E

210am

SCnm

Z40am

s34

1 60am

-

Iﬁ?m
AR

'y

OHXE —HRBEN

210mm



o 3L SR E I S AR R BT

A plan design on visual images of Private Education Institution

#REA B X E % hokk
Ming-Nan Lin* Hsiu-Ju Wangkk
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B 2
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EABARRRE  26BFHRCLA  RERSHEAA KRB NI BE% - BERLAR
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TARSH ) HRAEXRBBA AR AR - MAKAXBAE - aFHE - &
SEEEAZEARHFET  BASRTHEE - RERIHAV SRR LFAWE - 5
RERE ' — HEMFLAHFAHIHEM — HAEZLAHEX BT -RA-AF: =
R BB RN - BEBE - SBER  RCABE SRS FMORAEY 2 > BT
MERRSEREN R B4 URAZRSERY ZRBHE - AARTRERGHAEE
THETRAMBYARILERRAZ 44 -

B2 MR AEHE - HRE

ABSTRACT
Education is valued in Asia, Cram schools have been popular in Taiwan for a long time
because of severe competition. Students went to cram schools for geod grades; adults
learned some skills, such as art and languages at private education institution,
Therefere, it has played an important role for adult education. On the intention
towards industry-academic cooperation of private education institution, the research
tried to plan and design its visual image. The study consisted of a series of design
methods, complete with literature review, field trips and focus group, to collect
data, adopt strategies, visualize image and some related work. Our findings were as
following., 1. The new brand was named as King Group Education Institution, 2,1t was
the image of the professicnal, reliable, serious and responsible. 3. It was a symbol
of vigor, stabilization and efficiency. Built on those mentioned above, the education
institution represented new visual image. Some related devices were integrated into
this topic. The study would provide references for industry-academic cooperation on

application and construction of image design in institution.

Keywords; education institution, visual image, Image design
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