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SABRTSE S Introduction to Cultural Studies w3 311k
KB AL History of Popular Culture w212 11F
72RO L E e Space, Culture and Society wml 212 11F
iSpE e Tourist Culture g2 [ 2| 1T | e
=8k History of Taiwan Culture w1222k
HETEE Sociology of Consumption Bl 212 |2k
NABENEEE Cultural Anthropology | 2 2 | 2.F
#eEEHE (b Animation Industry and Culture #2122k
i Er Art and Society sl 212 |2k
==y Sound and Culture sl 212 |2k
H & &£ /EHE Everyday Life Studies sl 2| 2|2k
TMERIELST AL Gender and Culture gl 2|2 ]2k
7 R p e i S BT Spatial Experience and Narrative w222k
kT AL ZE e EE Urban Cultures B2 22F
B Body Senses Bl 2|2 ]2F
SRR b HLH s Globalization and Local Development #wl 212 ]|2F
HEAL Visual Culture B2 22F
XAEfTEY Cultural Activism sl 2123k
seat 3L Design Culture il ) N E
SCEHAIE Documentary and Creativity sl 212 |3k
AL LA B gs;izitgHeritages Design Studies and w | 3 e
gy Ak Digital Culture B 2|23k
72 Bt & AT Social Analysis of Space 2 2 |3k
AT B Culture Creative City and Community Design| & | 3 [ 3 | 37}
Fr#hEil & Craft and Society w122 |3F
YreE AL Material Culture B 2 2 | 3
B ARETEL SR Contemporary Art and Culture #2112 |3F
B ERHFEE Techno Culture w22 |4k
AR B R Contemporary Social and Cultural Theories B 2 2 | 4k
75 BB A LEUE Differential Space and Cultural Politics w2240
AR RRRE Contemporary Cultural Problem |22 |40
WA~ L e Media Studies w2 |2 |4TF
YAbaHE Cultural Governmentality B 2| 241
AL im i E s Cultural Criticism and Writing B 2 2 | 4
AL G s Cultural Technology and Social Design 2 2 | 4
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4T ES, Economics 3 3|1 1F
ETHE Management 3 311k
drEtEs Statistic 313 (1%
e Marketing NEREE
ARER RS Cultural Industries Economics 212 |2k
ATEFEHE Human Resource Management 3 312k
L EH Technology Management 3 3 12F
TR B A Marketing Research 2 2 12k
EEE Operations Management 313 (2%
BTG5 e-Business and e-Commerce 2 2 | 27F
WA E T Finance Management 3 3 (2T
HEETTR Consumer Behavior 2 2 |2F
EE B L EE e Festivals and Cultural Events Management 2| 213k [GXHREATE]
[HENAREE ]

Al Al T f;l;rr;[;ree;ll:?l:shlp and Innovation | 2 2 |3k
B Project Management #2112 |3k
e Social Enterprise B 2|23k
ILhE T Brand management B 2 2 |3k
g EREEE A Business Management Research Method #2112 |3k
BEREETHEIBE Live Program Planning and Execution B 2 2 |3k
T ET Strategic Management #w 3] 3]|3F
IR A Public Relations B 2 2 | 3
Bt S International Business Management B 2 2 | 3
A ’“F@g’ Business Internship BN 2] 2|3F

= ar| Integrated Marketing Communication B2 ]2 |3F
3[5 oalEEk =gt Nonprofit organization BN 2] 2|3F
[ g s g rbﬁ:(rilizgfﬁ:g heory and Practice in Self- | 2 2 | 3F
IR e Service Management sl 212 |4F
BN Industry Analysis 2 2 | 4F
RESITEH Strategic Marketing w22 ]4F
PEEZEST Business Case Study Bl 212 |4F
Bl R 2;1:;155: II:I/I(;)LiiSiyAnalysis in Cultural and ) 2 | ar
CACAIEEBEEE o etk Planning and g2 |2 4T | s
THYRE 4K S T B Museum Management and Practice 75 2 | 4 [T e

[BEN BRI B2

S R R T S g:al;ltllrca;l Industries Management Theory and 2 | aF
Bl S A R Competition Analysis in Cultural and 2 | aF

Creative Industry

~ AR B RS S K

P (eis8F L 0 Al

AR 2058 4 )

123




TRALAFEYE

AENGELERLKEFI L 11455 R

&

53

Fak

B
R frc 4t S Eg e i o i
Al | o | B ek
Bl H BRI Creative Thinking and Performance »ml 3 31k
HEtEER Technical Graphics Wl 3 311k
et FEER Design Psychology w2211k
LR A=A =Z TR Digital Photography and Image Processing B33 1F
{60 4K Bt s User Experience Design 2| 2| 1F | [AIEREAAELE]
FHptsE e H e = Al Basic Aesthetic and Painting Creation w3 3 (1T
P S AN L=
bR SR T Introduction to Creative Design s | 3 3|2k IS j{ﬁﬁ*ﬁﬁi&]
[BIER NS BER]
BB RSB e Computer-Aided Graphic Design #1332k RSN = i
PN B/ B A
PR RS B B PR Modern Media and Digital Convergence sl 212 |2k \[l'jy}aﬁ%ﬁx%%i]
[BENERBEE 2T
FEESRA B EH E Industrial Tourism & Planning | 2 2 | 2k
BISEEE 1 s Computer-Aided 3D Design B 3|3 ]2F [BlF R AAE2FE]
= AVEHET iR Video Creation and Editing B 2 2 | 27F
e N Content Interpretation and Representation by | |
LSRRG Doian b w22 |2F
» (BT 2R
NE R EHHEE B Content Curatorial Theory and Practice B2 22F - ——
- [Py BRI 5 AT
RIS A TEEEMT Study of Creative Lifestyle 15E 3k (ARt A\ BERE)
TR LA S B E Gamification Design and Development Bl 212 |3k
Bl R A A 2R
Sy Multimedia and Web Design |3 |3 |ap e R
[BEASREETEE]
ErEER AR | .
éﬁé PRI S AIGC & Creative Video Production B 2] 2|3k
AIZEELTER Pragmatic Creative Industry Planning B 3T | (i A mE s R
R Internship 5 3R
TN NN Design for Sustainability and Social N
ARG g A [ Y |2 |2]|3F
A& =iz
HEEE Interactive Design B3 3131 [E'J%%@}\?ﬂ%%]
[BENERBEE 2]
. \ =G
YRR e Et s Cultural & Creative Product Development #2231
- (AR NS EER]
Lo BB 2N BT
HBOUE B A Performing Arts Planning | 2 2 |ap \[}:: S %ﬁx%&x]
[BENE KBRS
=G a2
I B B R E Exhibition Planning and Display Design | 2 2 | 4 (Bl A A EEE)
[BENE KBRS 2]
E s (B6F4)
HETEY; Graduation Project Workshop | 2| 3| 3T | It CERTEEEEA
524 5 5
HHEEE] Graduation Special Topic I ol o2 4 | 4F mILEE
(B TAEH]
52 4 5 R
EHEE I Graduation Special Topic IT ol 2 4 | 4 ﬁﬁjﬂﬁ{ ~
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