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FREROBED:

HEBER:

1. To understand the position and disposition of art under the larger context of
the field of cultural production.

2. Learn about the “Culture and Creative Industry” discourse and its critiques.
3. Students will be equipped with the skills and capabilities that employers seek
in the art sector.

£ i

This elective course aims at connecting art to the broader culture and creative
economy and society. On one hand, artis still considered as the essential core of
creativity, innovation and inspiration. On the other hand, art has also been
commercialised and democratised in contemporary times. Therefore, visual art
should be seen as engaging and interacting with other art forms, the culture
industry, and also other social projects.

To meaningfully comprehend the present-day ecology of arts and culture, students
will be introduced to (1) conceptual, historical and theoretical foundations of artin
the economy and society, (2) institutions supporting the prestige of, and providing
resources for producing art, and public engagement, (3) art knowledge, education,
promotion and real world case studies.

Module 1: Conceptual Foundations

1. Arts, anthropology and the cultural turn

2. A matter of taste and distinction

3. Mode of cultural policy (rationales for state subsidy)
4. From Art Worlds to the Culture and Creative Industry
Module 2: Creating Value for the Arts

5. Art Institutions-Museum, Theatre and Concert Hall

6. Galleries as first market




7 The global trend of art fairs

8. Auction House as second market

Module 3: Expanding the Arts (Professional Expert)

9. Intellectual property

10. Arts and popular culture

11. Education, promotion and audience development

12. Cultural Consumption and Marketing

13. Going digital

14. Visit Taipei Performing Arts Centre (2022- ) and discuss with the expert

15. Visit Taiwan Film and Audiovisual Institute (2022-) and and discuss with the
expert

16. Conclusion

BHE S 7 Lecture, class discussion and field trip

FF& 53 :Grading is based on mid-term presentation (30%) and final essay (70%).

2EZ88 [FETERMER , FBRIFEHH]
Becker, H. (2008). Art Worlds. Berkeley and L.A., CA.: University of California Press

Bennett, T. (1995). The birth of the museum : history, theory, politics. London:
Routledge.

Bourdieu, P. (1984). The Aristocracy of Culture.(Nice, R. Trans.). Distinction: a Social
Critique of the Judgment of Taste (pp.11-96). London:Routledge & K.Paul.

Oakley, K., O'Connor, (2015) The Cultural Industries: An Introduction in. The
Routledge Companion to the Cultural Industries.

McRobbie, A. (2016). Be creative: making a living in the new culture industries. Polity
Press.

Thorsby, D. (2010). The Economics of Cultural Policy. Cambridge: Cambridge
University Press.
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Subject Chinese ; : : : : # % | & 31 Remark
Code Subject English name  |Required/Elective| Credits Hours
name Grade
i3 Az (3 15 ¥4 ) Required Courses(15credits)
102710001 | @M Curatorial Studies V> Required 3 3 1k
‘B RERTIT ¢ B3R ~ |Contemporary art: Theories,
093770001 > Required 3 3 1FE
AIR4% BB 8 Contexts and Practice
TH5e 5 £ 8150 5 |Research Methods and Thesis
066670006 > Required 3 3 1|
1E Writing
0937800 |ZEflGAEHYIEERTSE [Museum Studies 5 Required 3 3 1F
044320017 | F&1LHT5E Independent Study W5 Required 3 3 2K
EiziAe (B8 175 4 ) Elective Courses(17credits)
093810001 | &= Bk EEAF 2 Global biennials 7% Elective 3 3 1k
082190002 | &= &7 {E 5 Cultural History of Taiwan 7 Elective 3 3 1k
0985800 |Ei{iTE e Avrtistic Practice 7% Elective 3 3 1k
098600001 | &l BT fEEES S | Art Writing and Criticism 7% Elective 3 3 1k
005640004 | &8 & E T Taiwan Contemporary Art 7 Elective 3 3 17T
020270004 |[E/EHE Exhibition Practice 75 Elective 3 3 17
o _ |Modern and Contemporary Art .
102720001 |35 & R e i 7 Elective 3 3 17F
in East Asia
095950002 | &iffiT B /\H:4EI8,  |Art and the Public Sphere 3 Elective 3 3 177
THIEH B {EfT |Market Research and i .
10273001 % Elective 3 3 2
&4 Cultural Marketing
B Art Markets: Auction Houses -
102934601 | £ {i 1745 i3 Elective 3 3 2 | g ERE
and Galleries
015880006 | = 5 44y Performance Art 5 Elective 3 3 2 |k




102690001 |EhHER 5 £ iy Art and the Moving Image 7 Elective 3 3 2 k-
097800002 | 5 #H =T 5 Seminar 7 Elective 3 3 2 k
o .. |Modern and Contemporary .
102680001 |5 & 3R B oo 2ty #E Elective 3 3 2 |
Southeast Asian Art
. X , Z/P5ERK 240
093800001 | & Internship 7 Elective 3 1 2 N
INRFEE -
1027000 |EE Exhibition Histories 75 Elective 3 3 2
THYEE 4 =S T B (Museum Management and i
088690005 7% Elective 3 3 2 |k
& Practice
098260002 | {7& 1k Visual Culture 35 Elective 3 3 2
¥hE (Fr) #EfEZ  |(Cross-Program Registration) 7 Elective 3 3 FIEE 6
41> HEERATE
BERETIERE
NP
e L (Cross-School Registration) 7% Elective 3 3 ZELGES S




=

HEz R CENTA S AR 2R RIS RIS ERY 1 EDY | 8 miad]
ETEEY

BrEHFTAREETREMITREREARLRERLENER
111 245EE£ 1% 21 RELELLE€ ¢88L
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